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1) Do today’s safe sex campaigns play a role in influencing your decisions to practise safe sex?

	Q1 Response
	Overall  

%
	Age 16-25
%
	Age 26-29

%
	Age 30-39

%
	Age 40-49

%
	Age 50-59

%
	Age 60+

 %

	a) Yes, every time
	15
	18
	18
	15
	16
	13
	8

	b) Sometimes
	20
	16
	25
	22
	25
	19
	12

	c) Rarely
	28
	34
	35
	31
	23
	21
	20

	d) Never
	23
	24
	15
	21
	28
	19
	34

	e) Don’t know
	13
	9
	7
	11
	8
	28
	26


Several of the respondents who replied “Don’t know” indicated that campaigns are one of several influences so they were not really sure to what extent campaigns influence their decisions so they couldn’t decide which of a, b & c = the most accurate response.
2) Have recent “risk minimisation” ads in the gay press, for example for PEP or the withdraw-before-coming method, influenced any decisions you have made to engage in unsafe sex?

	Q2 Response
	Overall  

%
	Age 16-25
%
	Age 26-29

%
	Age 30-39

%
	Age 40-49

%
	Age 50-59

%
	Age 60+

 %

	a) Yes, every time
	6
	11
	10
	4
	3
	1
	0

	b) Sometimes
	22
	35
	37
	21
	12
	9
	8

	c) Rarely
	28
	19
	13
	36
	43
	31
	30

	d) Never
	25
	19
	15
	27
	32
	28
	34

	e) Don’t know
	19
	15
	25
	12
	11
	31
	28


Several of the respondents who replied “Don’t know” indicated that “risk minimization” ads are one of several influences so they were not really sure to what extent these ads influence their decisions so they couldn’t decide which of a, b & c = the most accurate response.

3) Do you think harder-hitting and graphic HIV campaigns that depict the realities of living with HIV would be more effective than today's campaigns in encouraging people to engage in safe sex?

	Q3 Response
	Overall  

%
	Age 16-25
%
	Age 26-29

%
	Age 30-39

%
	Age 40-49

%
	Age 50-59

%
	Age 60+

 %

	a) Yes 
	36
	19
	13
	34
	55
	49
	64

	b) No
	4
	7
	3
	4
	3
	1
	4

	c) Possibly
	32
	41
	38
	34
	20
	25
	18

	d) Don’t know
	28
	32
	45
	28
	23
	24
	14

	e) Other
	0
	0
	0
	0
	0
	0
	0


Several of the respondents who said yes, added comments like “definitely” or “certainly”, a few indicated that they didn’t think much of today’s campaigns
4) Would such campaigns stigmatise people with the virus?

	Q4  Response
	Overall  

%
	Age 16-25
%
	Age 26-29

%
	Age 30-39

%
	Age 40-49

%
	Age 50-59

%
	Age 60+

 %

	a) Yes 
	4
	6
	3
	5
	3
	1
	4

	b) No
	48
	31
	33
	51
	56
	63
	72

	c) Possibly
	11
	15
	10
	12
	9
	8
	6

	d) Don’t know
	37
	49
	53
	32
	32
	28
	18

	e) Other
	0
	0
	0
	0
	0
	0
	0


Many of the respondents who said they didn’t know justified this by saying in their own words that they had no idea how ill or how ugly or how awful pictures of HIV sufferers would be in the “harder-hitting” campaigns and so they had no idea what impression people would get of the victims when they saw these campaigns
5) Would such campaigns deter people from having HIV tests?

	Q5  Response
	Overall  

%
	Age 16-25
%
	Age 26-29

%
	Age 30-39

%
	Age 40-49

%
	Age 50-59

%
	Age 60+

 %

	a) Yes 
	4
	6
	3
	3
	3
	1
	4

	b) No
	64
	54
	62
	62
	71
	77
	68

	c) Possibly
	7
	9
	8
	6
	8
	5
	6

	d) Don’t know
	25
	32
	27
	29
	19
	16
	22

	e) Other
	0
	0
	0
	0
	0
	0
	0


Many of the respondents who answered no seemed genuinely surprised by this question, and added comments like “why would they” or “how could they” or “why wouldn’t anyone want to know before it’s too late”.
A few of the respondents who answered don’t know indicated that to answer that question they would need to know whether the campaigns would be promoting testing before it’s too late, and showing victims with hopes of treatment,  or whether the campaigns would be focusing entirely on avoiding getting HIV because its so awful.
6) Which of these statements best describes your awareness of HIV:

	Q6  Response
	Overall  

%
	Age 16-25
%
	Age 26-29

%
	Age 30-39

%
	Age 40-49

%
	Age 50-59

%
	Age 60+

 %

	a) With today's medications HIV is a manageable illness and infected people can expect to live a normal, healthy lifespan


	27
	41
	30
	27
	19
	16
	12

	b) HIV is a serious terminal condition and infected people can expect to endure debilitating side effects from the medications and a shortened lifespan of around 20 years


	45
	24
	27
	42
	63
	68
	72

	c) HIV is no more serious than contracting any other STI like herpes, syphilis or gonorrhoea 


	26
	34
	40
	30
	16
	15
	12

	d) Other
	2
	1
	3
	1
	3
	1
	4


The small number of respondents who said other generally didn’t feel able to choose one of the 3 statements as they didn’t feel they know enough about HIV to agree with any of the statements.
7) What single factor do you think is mostly contributing to the rise of barebacking:

	Q7  Response
	Overall  

%
	Age 16-25
%
	Age 26-29

%
	Age 30-39

%
	Age 40-49

%
	Age 50-59

%
	Age 60+

 %

	a) Ineffective safe sex education


	13
	12
	10
	15
	15
	12
	12

	b) Bareback porn

	21
	21
	23
	18
	20
	21
	22

	c) Disinhibiting recreational drugs


	12
	12
	12
	14
	12
	11
	12

	d) The increase in sex-on-site premises


	16
	14
	17
	19
	16
	13
	18

	e) Lack of free condom distribution


	18
	19
	18
	16
	16
	20
	16

	f) Boredom of safe sex / condoms


	18
	19
	20
	16
	19
	19
	18

	g) Other


	2
	2
	0
	2
	3
	4
	2


The small number of respondents who said other were generally split between 

1. Thinking that many of the reasons given contribute but not being sure which of the reasons would be the single biggest contributor

2. Not being sure whether any of the reasons have contributed 

3. Having a general impression that people are complacent or think nothing bad will happen to them
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